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Realtors® Believe Drones,
Cyber Security Are Real Es-
tate Industry’'s Most Impact-
ful Emerging Technologies

Realtors® view drones

and cyber security as the

most impactful emerging

technologies to their

business, according to
a new report from the National
Association of Realtors®. NAR’s
2021 Technology Survey examined
NAR members’ current tech usage
and attitudes about the future of
real estate technology. In addition
to drones (37%) and cyber security
(34%), Realtors® believe that 5G
(31%) and virtual reality (30%)
will also have a significant impact
on their business in the next 24
months.

“The pandemic has confirmed

to all of us in the industry that
technology will continue to
transform real estate,” said NAR
CEO Bob Goldberg. “The great
work being done by NAR, including
our Strategic Business, Innovation
and Technology group, has ensured
that Realtors® will continue to have
access to the latest technology

and remain at the forefront of the
innovations driving the market
forward.”
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Learn how HOA Laws are changing
in Texas

Page 4 & 5

Sign up now to participate in the
Sporting Clay shoot now
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See what buyers and sellers are really
looking for across Texas

Page 10

We're sharing some info about why
map pin placement is important

Page 12

Learn more about REALTORS®
Safety and Sustainability



https://www.youtube.com/channel/UCtcMnioMHq48LL_rEy8bVTA?view_as=subscriber
https://www.instagram.com/lubbockrealtors
https://twitter.com/RealtorsLubbock
https://www.linkedin.com/company/lubbock-association-of-realtors
https://www.facebook.com/lubbockrealtors
https://www.nar.realtor/newsroom/realtors-believe-drones-cyber-security-real-estates-most-impactful-emerging-tech
http://www.lubbockrealtors.com
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https://lubb.rapams.com/scripts/mgrqispi.dll?APPNAME=IMS&PRGNAME=IMSMemberLogin&ARGUMENTS=-ALAR&SessionType=M&ServiceName=CONT&BillingGroup=LAR
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TEXAS HOMEBUYERS

Who They Are and What They Want

The better you understand homebuyers, the more effectively you can market to them
and serve their needs. These stats come from the 2020 Profile of Texas Homebuyers
and Sellers, a Texas oversample of NAR's nationwide homebuyer and seller survey.
Responses are from buyers who purchased a primary residence between July 2019
and June 2020. Next month: statistics about sellers.
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What buyers want most
from real estate agents
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First step taken
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Most difficult steps
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Finding the
right property

18, 23x%

Understanding Paperwork
the process

Top reasons to buy

a newly built home
Avoid renovations or problems
with plumbing/electricity

Ability to choose and
customize design features

Amenities of new-
home communities

Top reasons to buy
previously owned home

Better overall value

Top reasons for
choosing neighborhood
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OF BUYERS WERE
SATISFIED WITH THE
BUYING PROCESS

Very satisfied

Somewhat satisfied

Expected length of
tenure in home
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Top information source
used in home search
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Most important factors
when choosing agent

Most important agent
communications

Communicate/send property
info by text

Call to inform of activities

Send postings as soon as property is
listed/price changed/under contract

HONESTY
REPUTATION

Most THE DIFFERENCE OVER A DECADE
val:a_l:|e TEXAS HOMEBUYERS 2020 2010
website
FIRST-TIME BUYERS As A PERCENTAGE OF ALL BUYERS 31« 44«
features
AGE: ALL BUYERS (MEDIAN) 48 41
HOUSEHOLD INCOME (MEDIAN) $112,500 $79,900
PURCHASE PRICE (MEDIAN) $275,500 $164,000
HOME SIZE (mepian) 1,800 sq. ft. 2,020 sq. ft.
Detailed
property. Photos RACE/ETHNICITY
information ooy plans OF TEXAS HOMEBUYERS
“ WHITE/CAUCASIAN 69« T4«
[l BLACK/AFRICAN-AMERICAN Tx 8x
PURCHASED A HOME FOR
N G A E R AT DRATY [l HiSPANIC/LATINO 18 14
HOUSEHOLD . ASIAN/PACIFIC ISLANDER 6% Sx
4% 1x
* Respondents could choose as many as applicable
During the  HOUSEHOLD MEDIAN
TOP REASONS: K L L INCOME HOME PRICE
= = = INCREASED INCREASED
Taking care of aging parents and cost savings
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https://www.liveunitedlubbock.org/give
https://www.liveunitedlubbock.org/give
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August 1-11 Membership Changes

REALTOR® Membership
Applications”

Eric Clark, Exit Realty of Lubbock
William Smith, eXp Realty LLC

Transfers
Cortnee Smith, eXp Realty LLC, to Texas
Standard Realty, LLC
Luis Sanchez, Exit Realty of Lubbock, to
Aycock Realty Group, LLC
Gretchen Koen, Keller Williams Realty, to
Madewell Real Estate Company

Cancellations
Susan Sell, The WestMark Companies

Miscellaneous Changes

New MLS office opened under Rodney
Henson - Texas Standard Realty, LLC
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Classes and Events

August Membership Luncheon

Thursday, August 26
11:30 a.m. to 1 p.m.

Click HERE to register

TREPAC Sporting Clay Shoot

Friday, August 27
8:30 a.m. to 5 p.m.

Click HERE to register

25 Real Estate Marketing
Principles

Thursday, September 2
10 a.m. to Noon

Click HERE to register

Let the Seller Beware: 32 Buyer
outs in Texas

Wednesday , September 8
8:30 a.m. to 5 p.m.

Click HERE to register

NAR Code of Ethics

Tuesday, September 14
1 p.m. to4 p.m.

Click HERE to register

The Forms you Need to Know

Tuesday, September 21
9:30 a.m. to 12:30 p.m.

Click HERE to register

Free CE - Using Texas REALTORS
Market View in your Business
Monday, September 27

1p.m.to 2 p.m.
This class is FREE but you must Click

HERE to register

GRI Marketing - Business Skills

October 11-14, 2021
8:30 a.m. to 5 p.m.

Click HERE to register

New Member Orientation

Wednesday, October 27
8:20 am. to 1 p.m.

Click HERE to register

GRI Marketing:
Business Skills
Monday, October 11 to
Thursday, October 14
8am. to 5 p.m.

Click JE038 to register

You must attend all four
days to receive credit

30 hours SAE credit, 10 hours CE
credit

In today’s competitive business
environment, it often takes more
than just motivation and initiative
to succeed. Earning the Graduate
REALTOR Institute (GRI)
designation is a way to stand out to
prospective home buyers and sellers
as a REALTOR who has gained
in-depth knowledge on technical
subjects as well as the fundamentals
of real estate.

Course Topics Include:

Seller Services

Buyer Services

Technology

Environment & Green Building



https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html?date=2021-09-01
https://lubbockrealtors.com/consumer-calendar.html?date=2021-09-01
https://lubbockrealtors.com/consumer-calendar.html?date=2021-09-01
https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html
https://lubbockrealtors.com/consumer-calendar.html?date=2021-09-01
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https://lubbockrealtors.com/docman-menu-item/documents/mls-documents/266-idx-publishing-fields/file.html
https://www.youtube.com/playlist?list=PLdGMs4d7PpmOFfP2bJ2dpvt8p7hBu1M8Y
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https://conference.realtor/
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REALTORS® and Sustainability: Commercial

its members pertaining to

sustainability issues facing

the industry. Among the
findings:

I n July 2021, NAR surveyed

Eighteen percent of respondents
reported that their Commercial
Information Exchange (CIE) had
green data fields, and the CIE green
data fields were used to promote
energy information and green
features.

A majority of agents and brokers
(69%) said that energy efficiency
promotion in listings was very or
somewhat valuable.

Thirty-seven percent of brokerage
firms had experience working with

commercial building repurposing,
such as converting empty malls into
technical schools.

The building features that
REALTORS® believed were most
important to clients included utility
and operations costs, indoor air
quality, efficient use of lighting, and
windows, doors, and furnishings.



https://www.westtexascie.com/
https://c5summit.realestate/
https://cdn.nar.realtor/sites/default/files/documents/2021-realtors-and-sustainability-commercial-08-09-2021_1.pdf
https://cdn.nar.realtor/sites/default/files/documents/2021-realtors-and-sustainability-commercial-08-09-2021_1.pdf
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mailto:members%40lubbockrealtors.com?subject=Registration%20for%20the%20August%20Commercial%20Luncheon
mailto:https://www.nar.realtor/about-nar/governing-documents/the-code-of-ethics?subject=

Association Executive

Administrative Assistant

MLS Administrator

Communications Director

Key Services Administrator

Key Services Administrator

TREPAC DISCLAIMER: Contributions are not deductible for federal income tax purposes. Contributions to the Texas Association
of REALTORS" Political Action Committee (TREPAC) and the Texas Association of REALTORS® Federal Political Action Com-
mittee (TAR FedPAC)—which makes contributions to the REALTORS® Political Action Committee (RPAC)—are voluntary and

Lubbock Association of may be used for political purposes. The amount indicated is merely a guideline, and you may contribute more or less than the sug-
REALTORS® gested amount. You may refuse to contribute without reprisal, and the National Association of REALTORS?®, the Texas Association
6510 70th Street of REALTORS® (TAR), and its local associations will not favor or disadvantage anyone because of the amount contributed. Until
Lubbock, TX 79424 the RPAC annual goal is met, 70% of an individual’s contribution goes to TREPAC and may be used to support state and local can-
P: 806-795-9533 didates; the remaining 30% is sent to TAR FedPAC to support federal candidates and is charged against your limits under 52 U.S.C.
F: 806-791-6429 30116. (Exception: 100% of an individual’s contribution goes to TREPAC if the individual is an employee of an affiliate member of
www.lubbockrealtors.com TAR.) After the RPAC annual goal is met, 100% of an individual’s contribution goes to TREPAC and may be used to support state

and local candidates. You may contact the TAR political committee administrator at 800-873-9155 to obtain information about
your contributions.


https://www.paypal.com/donate?token=RLg5iQ2H_-Po3-wUh_JBFQjQg7GskKq7EP6bSuP4qRX-VWNyDOnLBOVHbcMSABLIx6HOD1vyWjYUEO6D
mailto:cadefowler%40lubbockrealtors.com?subject=
mailto:members%40lubbockrealtors.com?subject=
mailto:mls%40lubbockrealtors.com?subject=
mailto:media%40lubbockrealtors.com?subject=
mailto:keys%40lubbockrealtors.com?subject=
mailto:keys%40lubbockrealtors.com?subject=

